
What was the project challenge?
Poor adherence to medication is com-
mon and affects up to 50% of patients 
receiving treatment for chronic condi-
tions. It is not only associated with 
reduced therapeutic outcomes and 
disease progression but also costs 
health systems billions in preventable 
medical costs annually. It is undoubt-
edly difficult to remember to take 
medication daily, especially when a 
condition requires life-long treatment. 
The challenge was to develop a cost-
effective and scalable intervention 
to increase treatment adherence to 
chronic medication. 

What was the solution?
FebriSol utilises inexpensive and 
accessible scratch card technology to 
help patients track their medicatio. 
Designed as a sticker that is easily 
applied to any medical packaging, the 
adherence system offers a low-cost 
alternative to the expensive blister 
packaging traditionally used to track 
medication. Grounded in behavioural 
economic theory, FebriSol helps to 
make treatment adherence habitual.

What was the effect? 
Treatment adherence is notoriously 
difficult acurately measure. However, 
qualitative and anecdotal evidence 
suggests that the intervention not 
only helps patients remember to 
take their medicine but also reduces 
anxiety often associated with chronic 
medication. 
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